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Customer information management of commercial banks, which is the center of 
the customer, is one of the hot spots in the present research. The good customer 
relationship management can bring huge profits for the banks. Data mining can 
predict customer behavior, customer information management is not only a kind of 
management idea, but also a new management mechanism to improve the 
relationship between enterprises and customers. It is also a kind of management 
software and technology. Modern banking based on modern IT technology and 
Internet technology. In the "customer centered" purposes, perfect service, innovative 
products, optimize the internal resources of the bank, improve the operational 
efficiency of banks, mining more revenue generating opportunities, so as to achieve 
sustained growth of income. 
Firstly, the dissertation describes the application of data mining in the bank 
customer relationship management. Then the concept and theory of data mining are 
summarized, and the concrete steps and process of data mining are described in 
detail. Then according to the concrete process of the software development, the 
design process of the system software is explained, and the main function and the 
realization method of the system's module and the main function and realization 
method of the system are analyzed and introduced in detail. 
In order to solve the bank customer relationship management system, this 
dissertation presents a data warehouse and data mining technology, which is based 
on the data warehouse, which is stored in the database of the bank system, and 
provides a unified and integrated data information. 
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分析公司 Giga Research 估计数据挖掘的市场包括软件和服务已经超过 10


























分，数据挖掘工具使用的是 Intelligent Miner；ORCLE 的决策方案的数据挖掘工
























































少有数据挖掘的功能。本文将 SQL Server 2000 的数据挖掘功能运用在银行的客
户分析上做一点尝试性的研究和试验，并且开发出一个操作简单，特别针对银










































































战略方向，利用 CRM 来了解客户需求及客户偏好，来为公司提供更多的价值。  
我们将对 CRM 的理解分为三个方面来表述：  




































2.2.2 数据挖掘的过程  
整个数据挖掘过程是由若干个步骤所整合的。其中主要步骤有：数据准备、
数据挖掘以及对所得的结果评价。如图 2-1 所示。 
 
 















Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
